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T H E  B E R L I N E R

Concept: Germany is known for its plein d'air  bistros, coffee shops, and 
restaurants along it's famous rivers and cobblestone city streets. My challenge 
was to recreate this experience for a concept restaurant on 5th Avenue, bringing 
a homey feel to the bustling city streets. I designed the brand  concept along 
with the menu, signage, promotional materials, recipe book, food offerings, as 
well as the interior and exterior, to challenge the imaginations of visitors. 

The Berliner’s mission is to warmly welcome all and to share an ethnically rich 
experience in the best  way possible—through cookies, cakes, and deliciously  
brewed coffee. The name "The Berliner" is based on JFK's fumble during his 
1963 speech in Berlin. While trying to emphasize that he is just as much a part 
of Berlin as the individuals who live there, he calls himself a jelly donut. 

Tools Used: Adobe InDesign, Adobe Photoshop, Epson Artisan Printer, 
approximately 3 Exacto blades, and my mom’s cookie recipes

R E S T A U R A N T  I D E N T I T Y

PROJECT BRIEF

file:C:\Users\Lauren\Documents\Ramapo\F17\PublicationDesign\PRESENTATION_REVISED.pdf
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Ground coffee bags, a take-away bag, and a to-go coffee cup. A custom made mug and cookie bag with the hand-assembled recipe book behind.
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The Berliner: Bakers Edition recipe book, front and back covers. The Berliner: Bakers Edition inside page spread for Checkerboard cookies



12 13

G O B L I N :
T H E  L O N E L Y  A N D  G R E A T  G O D

Goal: With its boy bands and TV dramas, the Korean wave of pop culture 
has swept the globe. Korea dramas are the more successful equivalent of 
Western Soap Operas; similar clichés and plots, but more emotionally 
captivating to viewers. While these shows are available through streaming 
services such as Netflix, and exclusive subscriptions like DramaFever or 
Viki, the shows promotional merchandise is not.  

The Goblin Brand candle recreates a unique version of the iconic candles 
used in the show and enables fans outside of South Korea to enjoy 
affordable merchandise. 

Tools Used: Adobe InDesign, Adobe Photoshop, Adobe Illustrator, 
Epson Artisan Printer, an Exacto blade, candles, double sided tape

PROJECT BRIEF

file:C:\Users\Lauren\Documents\Ramapo\S18\Senior%20Projects\Goblin\Project%20Brief\Final%20Project%20Brief.pdf
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Kim Shin character candle box, side and front view Matchboxes
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C H A R A C T E R  P H O T O  C A R D S
Each candle purchased comes with a character photo card, providing a small description about 
the scent and why it was chosen to match that character. The photo cards provide 
an image of the character, with the descriptions in Korean and English. 
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C H A R A C T E R  P H O T O  C A R D S
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T Y P O G R A P H Y
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T H U M B E L I N A
Conceptt: To design a booklet using only one typeface, based off of a popular 
children’s story. There are minimal images, with emotions and actions being 
conveyed successfully through color, size, and font styles. This is to establish 
aesthetic visual hierarchy with text. 

Tools Used: Adobe InDesign, Adobe Illustrator, Epson Artisan Printer, 
approximately 5 Exacto blades, double sided tape, and rubber cement
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P H O T O G R A P H Y
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c. 2017, Portrait of Julie Padovan, University of the Arts student c. 2017, Portrait of Selin Berberoglu, Fordham University student
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c.2017, product photography "Prom Shoes" c.2017, product photography "Prom Shoes"
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c. 2017, Portrait of Alana Ferrone c. 2017, Portrait of Selin Berberoglu, 
Fordham University Student

c. 2017, Portraits of Selin Berberoglu and Kerianne Villereal 
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